Communications and/or Marketing Plans 0-60,000
Savvy Winner
Let's Talk Trash Campaign
City of Schertz, TX

The judges said…
This was a well-put-together and thought-out marketing plan. It was a lot of information to relay to the residents, and it had to be made easy to digest, and the team did just that. I liked how the graphics and design stayed consistent and easy to read, and the calendar for a follow-up visual was a great touch. Nice job.

Silver Circle Winner
Westfield's Special Census
City of Westfield, IN

The judges said…
This was a very well-done plan. The goals were met and exceeded expectations, while also under a time crunch. Materials were clear and concise, and a large number of residents were reached and responded well. 

Award of Excellence Winner
Answer The Call
City of Burleson, TX

The judges said…
This campaign slogan was really nice and effective. I like the direct call to action and making it a question to create interest and make the viewer think for themselves whether they will answer the call. The reels were well done to add a fun and engaging element to the campaign.

Communications and/or Marketing Plans 60,000 - 150,000
Savvy Winner
Succulents for Soups: A water-wise food drive
City of Roseville, CA

The judges said…
One of the most creative initiatives I have ever seen. Not only creative, but very impressive at the forethought to conduct it during a non-drought time in order to drive home its importance. Well done!


Silver Circle Award
Skokie's 'Summer of 25' Speed Limit Campaign
Village of Skokie, IL

The judges said…
All around great use of resources and ingenuity. From Cruz the mascot to the "Summer of 25" campaign, this initiative should be in ever communication directors playbook!

Award of Excellence Winner
City of Temple Community Engagement Plan
City of Temple, TX

The judges said…
Outstanding job on the presentation of this plan. The layouts are clean and each page's purpose is clear.  When it comes to comprehensive plans, this one is high-level.

Communications and/or Marketing Plans 150,000+
Savvy Winner
Piecing it Together Budget Campaign
City of Arlington, TX

The judges said…
This campaign features a well-planned and strategic approach to communications that effectively simplifies a complex budget topic into clear and engaging public education. It utilizes consistent branding, multilingual outreach, and integrated communications. The thoughtful planning, cohesive execution, and dedication to transparency make this an excellent example of effective communications in the public sector.

Silver Circle Winner
Pupgrades
City of Tallahassee, FL

The judges said…
"Pupgrades" is a well-planned communications campaign that turned a potentially negative construction project into a positive community story, using various channels while keeping the brand and messaging clear. It demonstrates effective communication success and organizational impact, with room for improvement in audience targeting and clarity on outcomes.

Award of Excellence Winner
Fort Collins Launches Ranked Voting
City of Fort Collins, CO

The judges said…
An exceptionally well-planned and executed public education campaign that made a complex election process clear, accessible, and engaging for the community. The comprehensive strategy, inclusive outreach, and high-quality educational materials provide an outstanding model for voter education and civic engagement.
