Best Use of a Promotional Item 0 - 110,000
Savvy Award Winner
Hearts Across Merriam: Turning Art Into Adventure and Celebration
City of Merriam, KS

The judges said…
Love this so much! Great job creating a yearlong celebration and engagement event. How fun to be able to use a local artist like that. Great job getting the community involved, getting them out to your local park spaces and letting them organically promote this for you all year. Great use of all mediums and marketing platforms.

Silver Circle Winner
Summer of 10,000 Flowers: Growing Community Engagement for Windsor's POCD
City of Windsor, CT

The judges said…
Love, love, love this. Not only do I love the concept, the slogan is amazing, but your marketing push for this was incredible. It was so comprehensive, utilizing every platform and local avenue. This looks like it was literally everywhere you looked - whether around town or on your phone.

Award of Excellence Winner
Bridging the Gap with Bowser
City of Sierra Vista, AZ

The judges said…
This is awesome. Great job. Engagement with this should only grow and I can tell that your team has the creativity and sense of humor to continue to keep re-inventing this to keep it fresh and exciting for residents. Love the comment about his retirement costs. Those post engagement numbers are very impressive. I think you nailed your goal of humanizing the PD and highlighting all that they do in our communities above and beyond law enforcement.


Best Use of a Promotional Item 110,000+
Savvy Award Winner
Swantennial: Celebrating 100 Years of Swan Boats
City of Orlando, FL

The judges said…
This is such a great idea – I can already imagine locals doing engagement photos on this golden swan boat because it's just such a photo-worthy moment. What makes it land is how much mileage they got out of such a simple, low-cost concept: a $3,000 wrap job turned into record-setting social engagement, coverage from basically every major Orlando news outlet, and a photo good enough to make the Sentinel's "Best of 2025." The fact that the Golden Swan is still the most-requested boat in the fleet says it all — this wasn't a one-day photo op, people genuinely fell for it. Simple concept, big heart, great payoff.

Silver Circle Winner
Denton Skelly Hunt Stickers & Prize Pack
City of Denton, TX

The judges said…
It's amazing the motivation a sticker provides! This is a fun way to draw visitors into those businesses that didn't get the foot traffic during the first year of the event. Curious if there's a reason behind the name Skelly or if it's just a play on what he is? Could be fun to give him a backstory next year!

Award of Excellence Winner
Santa Clarita City Store Relaunch
City of Santa Clarita, CA

The judges said…
This is a fun way to engage residents! I think the designs were engaging and didn't look "City" branded in a way that doesn't feel stuffy or like corporate swag. It's really great to see how well it resonated with both current residents and folks who have moved away but are still proud of the community they used to call home. 

Because of the set-up with the printing partner, this is a great way to increase income without a lot of continuous time investment, too. It's a really smart, fairly passive tactic that has a lot of visual impact and builds community pride.


