Government Service Delivery/Community Issue 0-115,000
Savvy Winner
Holly Springs Hopper
Town of Holly Springs, NC

The judges said…
Holly Springs created more than a new transportation service; they created a brand residents could recognize and connect with. The Hopper launch showed how thoughtful communication and community outreach can help a new program quickly become part of everyday life.

Silver Circle Winner
askGTX: Find. Report. Connect.
City of Georgetown, TX

The judges said…
Smart move pairing funny, relatable videos with real TV and streaming placement, that combo is clearly what drove people to actually download the app. This is what a full campaign looks like, smart paid placement, and download numbers that actually spiked right when the ads ran, nothing about this was left to chance.

Silver Circle Winner
Pothole Palooza
City of Westminster, CO

The judges said…
They took a routine city service and turned it into a  success story. This is a great example of what can happen when communications and operations teams work together from the start.

Award of Excellence Winner
Eagle Eye
City of Dania Beach, FL

The judges said…
The Eagle Eye logo is a sharp piece of branding on its own, and paired with a 60% drop in claims and outside recognition from their insurance trust, the program clearly backs up the identity.



Government Service Delivery/Community Issue 115,000+
Savvy Winner
Corpus Christi Fire Department Recruitment Campaign
City of Corpus Christi, TX

The judges said…
By combining targeted digital outreach, community engagement and a clear, user-friendly application process, the City of Corpus Christi successfully exceeded its recruitment goals and built a strong pipeline of future firefighters. The campaign’s impressive results, achieved largely through in-house resources and a modest budget, showcase the power of strategic communications to support essential public services and long-term organizational sustainability.

Silver Circle Winner
"Feet hit the floor; let's go." Stories from the Men's Mental Health Meet-up
Macon-Bibb County, GA

The judges said…
This entry demonstrates the power of authentic storytelling to address a difficult and often overlooked community issue. Rather than relying on traditional promotion, the team built trust by sharing real experiences and creating a sense of connection before participants ever entered the room.

Award of Excellence Winner
No-No Ball
Clark County Regional Flood Control District, NV

The judges said…
This campaign stands out for turning a complex environmental issue into something memorable, relatable and engaging. The creative “No-No Ball” concept used humor and strong visual storytelling to capture attention while reinforcing an important public education message. The entertaining video components, combined with a comprehensive bilingual outreach strategy, extensive community partnerships and broad audience reach, demonstrate how innovative communications can make technical topics more accessible and inspire greater environmental awareness and stewardship.


