Best Use of Social Media
Campaign 0-75,000

Savvy Winner
Where’s Waldo
Town of Trophy Club, TX

The judges said..
Small town goes to the birds! The Where's Waldo campaign shows how a unique and unplanned social moment can be harnessed to do good in a community, while having fun at the same time. Not only were the posts using resident sightings of the peacock creative, the engagement rates were impressive and show how much residents were invested in the whereabouts of Waldo.

Silver Circle Winner
Hearts Across Merriam: Turning Art Into Adventure and Celebration
City of Merriam, KS

The judges said…
LOVE this campaign! The connections between the "hearts" and the community as part of the anniversary year celebrations are evident. This campaign took the best use of social media (inspiring real life experiences) and combined it with a thoughtful idea for how to get people engaged in a year-round program. Using the small hidden hearts to emphasize the "hidden gems" of the area and turn them into collectibles - brilliant!

Award of Excellence Winner
Dublin Good Neighbor Week
City of Dublin, OH

The judges said…
Beautiful graphics supported this fun campaign. Loved the connection between the in-person component and the planned social promotions. The easy to understand action items and cohesive look helped fuel this social campaign and the results prove that!






Best Use of Social Media
Campaign 75,000 - 250,000

Savvy Winner
Not on the Content Calendar: Round Rock's Winter Storm Fern Response
City of Round Rock, TX

The judges said…
I think this campaign was a very well‑crafted approach to raising awareness about winter weather alerts. It balances important information with humor in a way that keeps people engaged while still delivering a clear message. The use of memes and lighthearted social content was especially effective in capturing attention and making the topic more relatable. The overall presentation was thorough, creative, and impactful. This is an excellent campaign for communicating winter weather updates and news.

Silver Circle Winner
Certified Cozy
City of Longmont, CO

The judges said…
I absolutely loved the feel of this video. It gave me such warm, cozy Hallmark‑movie vibes. You did an amazing job capturing that comforting atmosphere. The storytelling is beautiful, and the “love story” tone, with the small‑town girl navigating life in the big city and returning home to slow down, feels so genuine. It delivers a meaningful message about stepping back from the hustle and bustle and giving ourselves permission to breathe. Wonderful work.

Award of Excellence Winner
Lanes Gone Viral: Round Rock Takes Transportation Updates to the Social Limit
City of Round Rock, TX

The judges said…
I really appreciated the organized PDF that included all the documentation, analytics, and visual elements from the campaign. Having screenshots of the videos, social graphics, and their engagement metrics made the presentation both clear and educational. The memes and additional content were a fun touch that added personality and helped make the campaign even more engaging. It would have been helpful to have direct links to some of the videos or reels for easier viewing, but overall, the level of detail and execution was excellent. I also loved the campaign itself, informative, creative, and highly engaging from start to finish.
Campaign 250,000+
Savvy Winner
Swantennial: Celebrating 100 Years of the Lake Eola Park Swan Boats
City of Orlando, FL

The judges said…
First, that's one cool looking swan boat! I enjoyed the way you built talk and suspense up amongst the community using social media. Having people visit a page is one thing, but to actually have them coming back for updates is a well thought out and engaging campaign. The visuals, the graphics, the video all fit the social media platforms very well, and they looked very good. This was a lot of fun to judge. There was a plan and it was executed. This sort of simple creativity is how to keep your community engaged. And did I mention how cool that golden swan looks? Excellent job!

Silver Circle Winner
Ready Long Beach Emergency Preparedness Influencer Campaign
City of Long Beach Fire Dept, CA

The judges said…
Great idea for using influencers in the area and giving them a behind-the-scenes opportunity to share. Their posts reached a wide range of individuals who don't necessarily follow your channel, so this was a great boost in resources and growing your channels. Every well thought out and great campaign!

Award of Excellence Winner
Long Beach Circuit Microtransit Social Media Campaign
City of Long Beach, CA

The judges said…
The videos were well done. They use the social media video format really well by including sound fx, music, text and voice over. As a person who doesn't live there, but loves California, showing the destinations the shuttle service will take you to really did make me want to visit the area. Sometimes, simply making the public aware of a city resource, especially a free shuttle service that can help people get to hospital appointments or to the grocery store, is the job. The graphics/flyers were also well done and easy to understand. Great job!

Best Use of Social Media
Overall Strategy 0-150,000
Savvy Winner
Reely Trending: Round Rock’s Vertical-First Social Video Strategy
City of Round Rock, TX

The judges said…
The goal here was to stop the scroll, and these reels absolutely accomplish that. Round Rock has found the perfect balance between entertaining and informative content, covering a wide range of topics that keep viewers engaged.
I especially appreciate that the content goes beyond highlighting city government to showcase the community as a whole. While watching, you can see one reel that is a fun PSA, the next introduces a local business, followed by an employee spotlight.
By blending current social media trends (especially like the What Were You Like In The 90s) with a few throwbacks, Round Rock has created a feed that's consistently engaging and leaves you wanting to watch every reel.

Silver Circle Winner
Beyond the Post: RRPD’s Platform-First Social Strategy
City of Round Rock, TX

The judges said…
The police department had great use of media platforms, with both engaging reels and traditional photo/text content. The traditional Instagram swipes and photos are brilliant and engaging. It shows a department can be creative and have fun while getting across a good PSA. The audience growth was tremendous.

Award of Excellence Winner
A Reel Impact: RRPD's Short-Form Video Strategy
City of Round Rock, TX

The judges said…
The police department had great use of media platforms, with both engaging reels and traditional photo/text content. The traditional Instagram swipes and photos are brilliant and engaging. It shows a department can be creative and have fun while getting across a good PSA. The audience growth was tremendous.

Award of Excellence Winner
A Reel Impact: RRPD's Short-Form Video Strategy
City of of Round Rock, TX

The judges said…
The community engagement number increase was outstanding as was the public trust numbers. Love that you have reels that show real interactions, and that the police are genuinely trying to protect, inform and serve, not just patrol. The humor and the genuine fun shown in some of these reels makes me wish I worked there.

Overall Strategy 150,000+
Savvy Winner
Be ClackGO Prepared! - Clackamas County Evacuation Preparedness Public Education and Awareness Campaign
Clackamas County, OR

The judges said…
I thought that this strategy was well thought out and the execution was great! I think that there was room for more creativity and that this was a topic that gives a lot of ground to be creative on but otherwise was engaging to review!

Silver Circle Winner
We Back The Fax
City and County of Denver, CO

The judges said…
This is one of my favorite campaigns! Great work working with businesses to solve a problem and make a difference! 

Award of Excellence Winner
It’s Giving Community
City of Santa Clarita, CA

The judges said…
I love the thought and energy you put into connecting with the community, particularly the underserved populations. It's so important when building trust, especially meeting people where they are. The increase in views shows how much impact you had in the community. Nicely done!

Best Use of Social Media
Single Post 0 -40,000
Savvy Winner
Walk-up Songs: Meet our Savage Snowplow Crew
City of Savage, MN

The judges said…
This was a great video. It was fun and humanized the plow drivers. I particularly liked that the plow drivers seemed natural and authentic, not formal, edited, and nervous. Really liked the additional information of years on the job. Very impressive numbers of new followers and views!

Silver Circle Winner
"Not In My Town"
City of Lakeway, TX

The judges said…
Great use of the visuals to explain what was needed on the bike to make it legal and what was correct by the rider. The video length was great, long enough to get the information out but short enough to keep attention. The link to the ordinance in the post was good. Goals were not measurable, so not sure if goals were met or not. While not a "fun" video, the video was engaging and an interesting way to get messages conveyed.

Award of Excellence Winner
Heart of a First Responder
City of Belton, TX

The judges said…
The photo displays the intention of the post. Love how the visual reflects the humane aspect of a firefighter's job. Great job capturing this story and accomplishing your goals. The submission was strong. 

Single Post 40,000-100,000
Savvy Winner
Bloomington Police Department, MN - Valentine's Day Special
City of Bloomington Police Dept, MN

The judges said…
Very funny and creative reel that made great use of the officers' personalities. The "Orange Jumpsuit District" was a clever and a very memorable touch that added humor while keeping the audience engaged. Excellent use of staff to create entertaining and effective community outreach. 

Silver Circle Winner
Summer Break Sadness
City of Bedford, TX

The judges said…
The video was cute, sincere, and heartfelt. An authentic approach made the message relatable and engaging while creating a genuine connection with the audience.

Award of Excellence Winner
Town of Little Elm
Town of Little Elm, TX

The judges said…
Great use of existing footage to accomplish goals.  Entertaining and fun to watch while also informing the public of additional work that officers do outside of typical police calls.  Did a great job of generating earned media.

Single Post 100,000-225,000
Savvy Winner
Hanover County's "Trashed Panda"
Hanover County, VA

The judges said…
This is absolutely brilliant. It's one thing to ride the wave of a successful viral post for likes and shares. It's an entirely better thing to recognize the opportunity and turn it in to a $250,000 fundraiser for the animal shelter. Real-world impact is always the goal, and you all took advantage of what started as a "cute" post and really ran with it. Great job Hanover County team!

Silver Circle Winner
Make Your Hallmark Movie Moment in Georgetown
City of Georgetown, TX

The judges said…
Hilarious. Love how the video put a spin on the Hallmark videos that have become increasingly popular over the past couple years. Very cute take on the Hallmark Christmas movie trend! I enjoyed how you all made it your own while still harkening back to the main goal of attracting visitors to Georgetown.

Award of Excellence Winner
Something Wicked Is Coming This Way: The Palmdale Amphitheater’s Wicked Sing-Along Teaser Post
City of Palmdale, CA

The judges said…
Great content doesn't have to be complicated or require a ton of production work, and the team in Palmdale proved this with this wicked good post. Great, thorough entry write-up too!

Single Post 225,000+
Savvy Winner
Outdoor Warning Sirens
City of McKinney, TX

The judges said…
This is everything good government communications should be. Honest. Transparent. Thought-out. Human. Well-executed. Tailored to the specific platforms. Honestly, this is a home run.

Silver Circle Winner
International Walk for Peace News-Style Package Reel
Gwinnett County, GA

The judges said…
"To authentically document and amplify a meaningful moment of cultural significance." Sometimes, it's not just about clicks and follows. This project, however, accomplished both. A wonderful documentation, an extremely detailed submission, and a spectacular project.

Award of Excellence Winner
Cobb County Invites Taylor & Travis to Get Married in their Magistrate Court
Cobb County, GA

The judges said…
Fantastic use of a global icon and trend, A+ for the use of "simple" Photoshop and not AI. Easy, creative, and, most importantly, effective!

Digital Interactive
Electronic Newsletters 0-65,000
Savvy Winner
City Manager Report
City of Dublin, OH

The judges said…
LOVE LOVE LOVE this! This approach is very friendly towards the modern world. I love how it understands how people often view this kind of information.

Silver Circle Winner
Town Weekly Newsletter
Town of Trophy Club, TX

The judges said…
Beautiful! So well done, I love how it's put together. The overall theming is done very well as well, and I would be inclined to read it if I were a resident!

Award of Excellence Winner
The Loop - City Of Clemson Internal Newsletter
City of Clemson, SC

The judges said…
Awesome approach! Actively listening to the needs and feedback, and giving back is great. I am a huge fan of internal newsletters that let employees contribute. People support what they help build!


Electronic Newsletters 65,000+
Savvy Winner
Insight for Instagram
City of Tallahassee, FL

The judges said…
Wow! This is next-level thinking and an outstanding example of meeting your audience where they are. Reimagining the material in a format that feels familiar and intuitive to readers is both innovative and highly effective.

I love the intentional effort to modernize the publication and create an experience that aligns with the way your audience naturally consumes information. The design feels approachable, engaging and relevant, making it more likely that readers will connect with the content. This creative approach demonstrates a strong understanding of audience-centered communications and elevates the publication beyond a traditional newsletter.

Silver Circle Winner
Denton Ya' Know
City of Denton, TX

The judges said…
I'm obsessed with the title. The clever play on words immediately captures the reader's attention and sets the tone for an engaging publication. The content is well organized and thoughtfully presented, creating a strong foundation for the overall piece.

To further enhance the design, consider justifying the body text for a cleaner, more polished appearance. Additionally, incorporating a few more photos or graphics in text-heavy sections would help break up the content, create greater visual interest and improve the overall reading experience.

Award of Excellence Winner
Newsday Tuesday
City of Weston, FL

The judges said…
Stellar publication that is exceptionally well executed. The overall presentation is polished, professional and visually engaging. The thoughtful use of white space creates a clean, modern design that allows the content to shine, while the strategic placement of calls to action encourages readers to interact with and explore additional resources.

The interactive elements are particularly impressive. Giving viewers the ability to immediately click through to podcasts and other digital content creates an immersive experience and extends engagement beyond the publication itself. This is an outstanding example of how print and digital storytelling can work together to create a dynamic and effective communications piece. 

Issue Specific Website
Savvy Winner
VisitLeagueCity.com Tourism Website
City of League City, TX

The judges said…
Excellent entry- others should use this as a template for future entries. Well written with strong goals and solid results! And, this was done primarily in house - very impressive! Beautiful site, and seriously impressive work from your in-house team.

Silver Circle Winner
Queery: WeHo Pride AI Chatbot
City of West Hollywood, CA

The judges said…
This entry is excellent! Good for you for being proactive with technology to better serve citizens, but not sacrificing the human connection that is part of your brand. This is an excellent tool that helps the public, and City staff which is often overlooked. Great job!

Award of Excellence Winner
Baytown Life: Connecting Careers to Community
City of Baytown, TX

The judges said…
Outstanding entry. This is such an all-encompassing tool that is a huge win for the city and its major industries who are looking to attract top talent. And for the job hunters, what a win to see all the community has to offer in one place. 100% should be a goal of other communities to create something like this!

Other Media
Savvy Winner
Discover the Text Big Thing: Text the City of WeHo
City of West Hollywood, CA

The judges said…
This is such a great strategy! Love the creative copy in your campaign, too. I'll be bringing this idea to my team as an idea of a new way to establish two-way communication with community members. Great work! 

Silver Circle Winner
Overlook Park Bird Sightings Digital Signage System
City of Sandy Springs, GA

The judges said…
This project is one for the birds - literally. And you've taken it to new heights with your clever, workable, cost-effective idea. Your media coverage is outstanding. I love how this updates bird sightings from users using new technology and not losing the shared experience, which was an important part of the park experience. Great job focusing on a solution to creating a better experience for your users on many levels! Well done!

Award of Excellence Winner
Communications & Destination Services Department Leadership Report
City of Temple, TX

The judges said…
You have really developed an effective way of reaching your internal audience! And your analytics show they are reading it. Bravo! I love the at-a-glance visuals and stats that are easy to read and digest for busy staff and elected officials. It's also a plus that you incorporated your strategic priorities within this. I want to use this idea for our media outreach and finance teams. Really great work!!

Overall Website 0 - 100,000
Savvy Winner
City of Bryan Website Redesign
City of Bryan, TX

The judges said…
This entry clearly communicated the project's goals and provided proof of measurable success through detailed documentation, visual before and after comparisons, and specific examples of the improvements made. The redesigned website features intuitive navigation, especially the "How Do I" section which uses action words to help users quickly find the correct page to accomplish common tasks. I also really enjoyed how you handled the challenge of your jam-packed calendar, dividing up events and meetings then having a separate calendar for the library. The result of the redesign is an organized, user-focused experience and is supported by a strong presentation of success. Great job to all involved in this entry!

Silver Circle Winner
A Fresh Way to PLAY! PlayLargo.com Website Redesign
City of Largo, FL

The judges said…
I really enjoyed the playful look and feel of this website. It strikes a great balance between being well organized and visually engaging. By incorporating photos, icons, and section breaks, you keep the content interesting without it becoming overwhelming. The facilities section towards the bottom of the homepage was an especially great decision for visitors who may not be familiar with your different locations. Overall, the website has a clean, bright, and inviting design that creates a welcoming first impression and made me want to visit!

Award of Excellence Winner
LYHBeyond Website
City of Lynchburg, VA

The judges said…
The team did a wonderful job of creating a cleanly designed and informative resource for their residents on a limited project budget. The graphics and visuals are easy to understand and seem effective in educating about the tunnel project. Good job!




Overall Website 100,000+
Savvy Winner
Dix Park Website Redesign
City of Raleigh, NC

The judges said…
From color choices to subtly filing space on the page with design to reduce the spread of text, this website showed smart choices and a focus on the end user. It was functional, easy to use and a good experience. Great photography, too.

Silver Circle Winner
City of Arlington Website Redesign and Reorganization
City of Arlington, TX

The judges said…
The data clearly shows this website is a big improvement upon its previous iteration. Clear, measurable goals and the documentation of achievement tell the story of a successful project. The layout is pleasing and feels enhanced by the reflection of the City of Arlington's branding throughout.

Award of Excellence Winner
Explore the Falls
City of Sioux Falls, SD

The judges said…
The first impression of your home page is striking. The use of negative space makes the content easy to parse. I like that design elements from the logo are incorporated in the rounded part of the website design. That's a nice touch. Adding measurable goals would help in showing success.


Art 0 - 125,000
Savvy Winner
Polka on the Square
City of Belton, TX

The judges said…
The branding successfully captures the festive spirit and cultural heritage of the event through vibrant, cohesive visuals. The thoughtful use of traditional elements, color, and typography creates a memorable identity that translated well across multiple platforms. The strong attendance for an inaugural event demonstrates the effectiveness of the branding and outreach efforts.

Silver Circle Winner
Snowplow Decals - Sled Zeppelin and Scoopy Doo
City of Westminster, CO

The judges said…
The project is a fun and creative example of community engagement through design. The custom decals successfully capture the spirit of the winning names while avoiding copyright issues, and the entirely in-house execution demonstrates impressive creativity and resourcefulness. A memorable campaign that adds personality to an essential public service. 

Award of Excellence Winner
Safe Haven Program Logo
City of Yuma, AZ

The judges said…
The logo is thoughtful, compassionate, and well-executed. It effectively balances the emotional significance of the initiative with a clear public awareness purpose. The symbolism, color palette, and typography work together to create a welcoming and supportive identity that reinforces the program's mission while honoring the community's experience.

Art 125,000+
Savvy Winner
Shape Your City: Overland Park’s Rebrand
City of Overland Park, KS

The judges said…
Beautiful! Just simply beautiful.

Congratulations to the City of Overland Park on developing a brand identity that so effectively captures the strength and character of its community. The decision to leverage in-house design talent proved to be an exceptional one. (The designer certainly deserves well-earned recognition—perhaps even that corner office with abundant natural light.)

Silver Circle Winner
Petals of Belonging: Cultivating Inclusivity through AAPI Heritage Month Design
Gwinnett County, GA

The judges said…
That was the most well written entry I've seen! Amazing job! I love the heart and purpose behind every design choice. Outstanding work. I especially appreciated the clear sense of purpose and intentionality behind each design decision. Your approach demonstrates a strong commitment to thoughtful consideration and inclusivity, supported by a well-articulated design process that acknowledges even the smallest details—elements that, while subtle, have a meaningful impact on the overall experience.

Award of Excellence Winner
Illinois Breast Cancer and Cervical Cancer Program Promotion
Lake County, IL

The judges said…
Overall, outstanding work! This was a highly detailed, informative, and visually compelling presentation. The level of transparency in communicating funding, supporting data, statistical breakdowns, and organizational information was particularly impressive. These elements not only strengthened the credibility of the project but also consistently reinforced a thoughtful and well-executed design strategy—especially commendable given the limited timeframe.

Other Marketing Tools 0 - 120,000
Savvy Winner
1300 Years of Marana's History Timeline
Town of Marana, AZ

The judges said…
This is awesome! I can picture residents taking their time and reading every word. The overall look is really impressive and I enjoyed zooming in on the photos and text to learn more about Marana.

Silver Circle Winner
Carrboro: A Rolling Invitation to Belong
Town of Carrboro, NC

The judges said…
This made me say, "WOW!" This is a really impactful way to spread the word about town events and happenings. I loved seeing the photos of individuals who are represented on the bus standing next to their blown-up bus pics! So cool!!

Award of Excellence Winner
Downtown Richland Walking Map Brochure
City of Richland, WA

The judges said…
What a wonderful project! Making maps is so difficult, and the amount of thought and attention to detail that went into this graphic design deserves an A plus! This map would come in handy for someone who hasn't been to this area before and I think the artwork used is very interesting. The mural of ladies in the beauty salon is very cool!

Other Marketing Tools 120,000+
Savvy Winner
15th Annual Festival at the Switchyard Poster
City of Carrollton, TX

The judges said…
This is a very creative piece! Every time you look at it, you notice something different in the design. They also did a fantastic job of actually tracking and showing measurables. They were able to prove their campaign was successful through data, not just anecdotally.


Silver Circle Winner
Leon County Government Miccosukee Community Center History Wall
Leon County, FL

The judges said…
The creativity and innovation of this project is outstanding. What an incredible way to honor the past with technology of the present while encouraging engagement from the community so they also have a personal stake in the project. I love the symmetry of the community members having the ability to submit their own historical images in a location where they can create new connections and relationships, continuing the story of their community. I also think it's great that you have created an online space to view this gallery for those unable to physically make it to the location whenever they would like.

Award of Excellence Winner
State of the City 2025
City of Cedar Rapids, IA

The judges said…
I love the creativity behind the theme. I think the logo and graphics they created were simple, yet memorable. I love that they were able to subtly show confidence in the government and process without going overboard. 

Publications 0 - 110,000
Savvy Winner
Designed to Be Delightful: Bluffton's Resident Resource Guide
Town of Bluffton, SC

The judges said..
Loved it! Beautiful color palette, amazing illustrations, what an incredibly well done piece-- even down to the content. Bluffton is lucky to have such an amazing communications team.

Silver Circle Winner
Holiday Porch Stroll: East Side Historic District Home Guide, Map & Passport
City of Bryan, TX

The judges said…
The inclusion of both a current photograph of the home and a smaller historical image is an effective storytelling element that adds depth and context to the feature. This publication definitely felt like "More than Just a Map". The attention to detail to the overall look and feel is noticeable. Great job!

Award of Excellence Winner
Crafting Hickory Magazine
City of Hickory, NC

The judges said…
The design of the magazine is visually cohesive and well executed. The thoughtful integration of graphics, photography, and supporting visual assets was very well done, resulting in an engaging and polished final product.

Publications 110,000+
Savvy Winner
ECHOES: Black History
City of St. Petersburg, FL

The judges said…

This zine radiates energy while honoring an important piece of Black history. The creative use of texture and mixed media adds depth and brings the story to life in a powerful way. Each page invites the reader to keep exploring, making the history feel engaging and accessible. This is an outstanding example of how thoughtful graphic design can captivate an audience while effectively communicating a meaningful story. Well done!

Savvy Winner
And They Called It College Station
City of College Station, TX

The judges said…
Beautifully laid out! Anyone could pick up this book and feel like they know the history of College Station after reading it. Shows what teamwork can accomplish! Wow! This was an incredible platform for storytelling. It was laid out beautifully and the visuals were great. Excellent job.

Silver Circle Winner
2024 Popular Annual Financial Report
City of Carrollton, TX

The judges said…
Well done. The colors are beautiful and the layout is clean. It took care to understand financial info and made it as accessible as reading a magazine. Great job. Great layout and flow. How fantastic that you also met the goal of the Award! Great work!

Award of Excellence Winner
Highlights Brochure
Athens-Clarke County, GA

The judges said…
Amazing work and beautiful design! The colors are eye-catching and clean use of vector graphics to illustrate achievements is well done. Also great use of typography to break up space and guide the eye.

Award of Excellence Winner
Palm Beach County FY 2025 Annual Report
Palm Beach County, FL

The judges said…
Wow! They did a great job of taking hard to digest information and making it palatable for the average reader. The infographics and photography were stellar and the use of color was great.

Best Use of a Promotional Item 0 - 110,000
Savvy Award Winner
Hearts Across Merriam: Turning Art Into Adventure and Celebration
City of Merriam, KS

The judges said…
Love this so much! Great job creating a yearlong celebration and engagement event. How fun to be able to use a local artist like that. Great job getting the community involved, getting them out to your local park spaces and letting them organically promote this for you all year. Great use of all mediums and marketing platforms.

Silver Circle Winner
Summer of 10,000 Flowers: Growing Community Engagement for Windsor's POCD
City of Windsor, CT

The judges said…
Love, love, love this. Not only do I love the concept, the slogan is amazing, but your marketing push for this was incredible. It was so comprehensive, utilizing every platform and local avenue. This looks like it was literally everywhere you looked - whether around town or on your phone.

Award of Excellence Winner
Bridging the Gap with Bowser
City of Sierra Vista, AZ

The judges said…
This is awesome. Great job. Engagement with this should only grow and I can tell that your team has the creativity and sense of humor to continue to keep re-inventing this to keep it fresh and exciting for residents. Love the comment about his retirement costs. Those post engagement numbers are very impressive. I think you nailed your goal of humanizing the PD and highlighting all that they do in our communities above and beyond law enforcement.


Best Use of a Promotional Item 110,000+
Savvy Award Winner
Swantennial: Celebrating 100 Years of Swan Boats
City of Orlando, FL

The judges said…
This is such a great idea – I can already imagine locals doing engagement photos on this golden swan boat because it's just such a photo-worthy moment. What makes it land is how much mileage they got out of such a simple, low-cost concept: a $3,000 wrap job turned into record-setting social engagement, coverage from basically every major Orlando news outlet, and a photo good enough to make the Sentinel's "Best of 2025." The fact that the Golden Swan is still the most-requested boat in the fleet says it all — this wasn't a one-day photo op, people genuinely fell for it. Simple concept, big heart, great payoff.

Silver Circle Winner
Denton Skelly Hunt Stickers & Prize Pack
City of Denton, TX

The judges said…
It's amazing the motivation a sticker provides! This is a fun way to draw visitors into those businesses that didn't get the foot traffic during the first year of the event. Curious if there's a reason behind the name Skelly or if it's just a play on what he is? Could be fun to give him a backstory next year!

Award of Excellence Winner
Santa Clarita City Store Relaunch
City of Santa Clarita, CA

The judges said…
This is a fun way to engage residents! I think the designs were engaging and didn't look "City" branded in a way that doesn't feel stuffy or like corporate swag. It's really great to see how well it resonated with both current residents and folks who have moved away but are still proud of the community they used to call home. 

Because of the set-up with the printing partner, this is a great way to increase income without a lot of continuous time investment, too. It's a really smart, fairly passive tactic that has a lot of visual impact and builds community pride.

Best Use of Humor 0 - 75,000
Savvy Winner
Wastewater PSA
City of Dunedin, FL

The judges said…
Great performance! The lead dude is charismatic too. Funny! Short; a compliment in this case as brevity truly is the soul of wit. Great metrics presentation! Goal = accomplished. 

Silver Circle Winner
Furry Fugitives in Marana!
Town of Marana, AZ

The judges said…
The speed with which you produced these spots, got them posted, got news media stories, and got the three goats back to their people is a great measure of success for this campaign. While the goal of the campaign was modest---get the goats back to their people---the way in which it was done was very effective. The Furry Fugitives spot and the goats as vehicles were both clearly effective. I loved the goat puns and bleating in the audio as well. A simple and funny campaign well done.

Award of Excellence Winner
Tiny Mic: Take Your Kid to Work Day edition
City of Merriam, KS

The judges said…
Amazing way to pivot and edit this to make it hilarious after seeing how bored and uninterested the child was. Love the positive interaction it got, and good overall metrics. I love the format of the series overall, but the creative and quick-thinking approach to deal with the hosts' unintended approach made for some really good authentic humor. The zoom-ins were a stroke of genius!

Best Use of Humor 75,000 - 250,000
Savvy Winner
City Hall Unhinged: Round Rock's Strategic Use of Humor on Social Media
City of Round Rock, TX

The judges said…
You team is clearly tapped into internet humor and it's working for your audience. Not only are the posts impressive with the cultural references that speak to your residents but also your post engagement is fantastic. I am getting Washington Department of Transportation vibes. I love to see the partnership with a funny meme but then a pretty straightforward educational caption. All around- this is great. Bravo!

Silver Circle Winner
What the Heck Is That? Lift Station Edition
City of Roseville, CA

The judges said…
Such a creative way to inform your residents on important topics! You had a good balance of humor and informative. Really love the length of the video- perfect for social media. It includes all the information without being too long and losing the audience's attention. The editing with different clips and animations was engaging as well. Good job!

Award of Excellence Winner
Visual Communications Coordinator Job Advertisement
Athens-Clarke County, GA

The judges said…
This is great! Super creative ad that would definitely drive graphic designers bonkers! LOL! Because of that, though, it's memorable, eye-catching, and most of all, fun! The success of the ad is really showcased by the number of applicants, proving that you met your goal of increasing the number of applicants for the position. Congrats!

Best Use of Humor 250,000+
Savvy Award Winner
Goats in The Grove
City of Raleigh, NC

The judges said…
The voiceover and concept on this video is excellent, the VO really ramps up the humor. The post caption does a good job balancing promotion of the goats in the park AND the safety/rules. The documentation of the results is good, thank you for providing context about how this post performed in relation to other posts by Dix Park. 807 shares! way to go.

Silver Circle Winner
‘Gen Z Wrote the Script… Bee Ridge Advanced Wastewater Treatment Facility’
Sarasota County Public Utilities, FL

The judges said…
Kudos to you for making water treatment processes interesting and engaging. This was a funny approach, and the facility manager's execution with the script was on point. I can see how this post would be engaging for both Gen Z but also other generations, and even if you didn't understand all the Gen Z lingo, a viewer would leave with a positive impression of the innovative WTP. Good job also on providing context around the metrics in relation to other posts by the county. well done.

Award of Excellence Winner
A Swiftie's Guide to Getting Married in Ottawa County
Ottawa County, MI

The judges said…
Excellent job tapping into the moment while communicating relevant and useful information that your residents need. Well done! The Swiftie Easter eggs were a nice touch.

Branding/New Logo/etc. 0 - 65,000
Savvy Winner
Pico Rivera Alebrije Dog Park
City of Pico Rivera, CA

The judges said…
Bright and engaging, Pico Rivera's branding serves to reflect the community's excitement for the dog park and pay homage to the city's culture. Amazing use of color and design to tie the logo to the stand-alone dog to the other coordinated pieces. Well done!

Silver Circle Winner
Polka on the Square
City of Belton, TX

The judges said…
The animation of the reels is delightful and draws in the audience. The overall marketing reflects the sentiment of polka...fun! Great design and use of color to capture attention and create excitement.

Award of Excellence Winner
Town of Nederland Rebrand
Town of Nederland, CO

The judges said…
The town of Nederland's new branding creates multiple cohesive and recognizable materials. The collaboration with a local artist shows creativity and care for the community. Gorgeous at every turn. I appreciate the outreach and thoroughness of the entire project.

Branding/New Logo/etc. 65,000 - 275,000
Savvy Winner
Harmony on Union: Reimagining Downtown Concord Through Community-Centered Branding
City of Concord, NC

The judges said…
I LOVE the look of this design across the board. The variety of logo options makes it appealing to a broader audience. This is the type of merch I would be excited to wear as a tourist. It's not stuffy "local government" swag, but something cool and modern that matches the area. Really impressed with all of this. Stellar job!
Silver Circle Winner
Douglas County Parks & Recreation Logo
Douglas County, GA

The judges said…
While I really enjoy the logo, I especially enjoyed the innovative video. Loved seeing it grow from sketch to complete logo. Nice job! This is a modern and versatile logo. Elements can be used in various areas, making it useful in many different forms. Great work!

Award of Excellence Winner
Kansas City-Lee's Summit Regional Airport Brand Launch
City of Lee’s Summit, MO

The judges said…
Modernizing airport signage and identity is a great move not only for tourism, but also economic development. These new logos will help to make people more interested in the area by seeing the modern look of the graphics.

Branding/New Logo/etc. 275,000+
Savvy Winner
City of Austin New Logo
City of Austin, TX

The judges said…
This was a beast of an undertaking, truly needed from an identity, authenticity, and effective communication standpoint.  I applaud the team that performed the years of work on this for creating a true brand value and thorough brand guidance at a very large scale for the benefit of all stakeholders of Austin.

Silver Circle Winner
Irvine Public Library Branding
City or Irvine, CA

The judges said…
This was an outstanding branding project that thoughtfully supported the transition to a City-operated library system. I loved the simplicity of the logo and how versatile it was across so many different applications. Seeing the branding consistently carried through library cards, bookmarks, tote bags, newsletters, social media, programming, and promotional materials really demonstrated the strength of the identity and how well it can grow with the library for years to come.
Award of Excellence Winner
Sacramento Public Library Brand Identity Refresh
Sacramento Public Library, CA

The judges said…
This was an exceptionally well-executed branding project. It was obvious that a tremendous amount of thought, research, and planning went into creating not just a new logo, but an entire brand system that will serve the Sacramento Public Library for years to come. I loved that the team took the time to listen to patrons, staff, parents, veterans, and students before developing the new identity. That community-first approach really shows throughout the project.

Economic Development
Savvy Winner
MyHKY.com
City of Hickory, NC

The judges said…
WOW! Super cool and innovative. I feel like I've been to Hickory right on my computer screen... and now I want to go for real! Great job doing all of this in-house. Super cool and fiscally responsible? That's a win!

Silver Circle Winner
Selling Palmdale in Minutes: The 2025 ICSC Retail Market Guide
City of Palmdale, CA

The judges said…
The City of Palmdale transformed a simple market guide into a powerful economic development tool. Designed to stand out in one of the nation's most competitive retail recruitment environments, the guide combined compelling design with strategic storytelling to spark meaningful conversations, generate lasting business relationships, and help turn investment opportunities into real economic growth for the community.

Award of Excellence Winner
Anything but Plain
Town of Plainfield, IN

The judges said…
The Town of Plainfield embraced its name in the most unexpected way, transforming it into one of the region's most memorable community brands. Through thoughtful research, bold creativity, and strategic storytelling, the "Anything But Plain" campaign challenged perceptions, inspired community pride, and positioned Plainfield as a vibrant destination for visitors, businesses, and future opportunity.

Government Service Delivery/Community Issue 0-115,000
Savvy Winner
Holly Springs Hopper
Town of Holly Springs, NC

The judges said…
Holly Springs created more than a new transportation service; they created a brand residents could recognize and connect with. The Hopper launch showed how thoughtful communication and community outreach can help a new program quickly become part of everyday life.

Silver Circle Winner
askGTX: Find. Report. Connect.
City of Georgetown, TX

The judges said…
Smart move pairing funny, relatable videos with real TV and streaming placement, that combo is clearly what drove people to actually download the app. This is what a full campaign looks like, smart paid placement, and download numbers that actually spiked right when the ads ran, nothing about this was left to chance.

Silver Circle Winner
Pothole Palooza
City of Westminster, CO

The judges said…
They took a routine city service and turned it into a  success story. This is a great example of what can happen when communications and operations teams work together from the start.

Award of Excellence Winner
Eagle Eye
City of Dania Beach, FL

The judges said…
The Eagle Eye logo is a sharp piece of branding on its own, and paired with a 60% drop in claims and outside recognition from their insurance trust, the program clearly backs up the identity.



Government Service Delivery/Community Issue 115,000+
Savvy Winner
Corpus Christi Fire Department Recruitment Campaign
City of Corpus Christi, TX

The judges said…
By combining targeted digital outreach, community engagement and a clear, user-friendly application process, the City of Corpus Christi successfully exceeded its recruitment goals and built a strong pipeline of future firefighters. The campaign’s impressive results, achieved largely through in-house resources and a modest budget, showcase the power of strategic communications to support essential public services and long-term organizational sustainability.

Silver Circle Winner
"Feet hit the floor; let's go." Stories from the Men's Mental Health Meet-up
Macon-Bibb County, GA

The judges said…
This entry demonstrates the power of authentic storytelling to address a difficult and often overlooked community issue. Rather than relying on traditional promotion, the team built trust by sharing real experiences and creating a sense of connection before participants ever entered the room.

Award of Excellence Winner
No-No Ball
Clark County Regional Flood Control District, NV

The judges said…
This campaign stands out for turning a complex environmental issue into something memorable, relatable and engaging. The creative “No-No Ball” concept used humor and strong visual storytelling to capture attention while reinforcing an important public education message. The entertaining video components, combined with a comprehensive bilingual outreach strategy, extensive community partnerships and broad audience reach, demonstrate how innovative communications can make technical topics more accessible and inspire greater environmental awareness and stewardship.

Multi-Image Use 0-150,000
Savvy Winner
Black History Month Photo Series
City of College Station, TX

The judges said…
A beautiful way to celebrate a Black History Month milestone with the City of College Station community. I enjoyed reading the stories behind the faces and can tell that thoughtful planning work led to the successful execution of this campaign.

Silver Circle Winner
Mansfield Behind the Desk
City of Mansfield, TX

The judges said…
An impressive campaign to humanize local government employees, all done by an in-house team! Kudos to the City of Mansfield for the development of the graphics, getting staff buy-in to participate, and eliciting the community to engage -- often ending in positive comments back to these employees/departments.

Award of Excellence Winner
Legacy in Motion Mural
City of Carrollton, TX

The judges said…
Such a creative way to engage and challenge the entire community to take part in the project, especially when it was a renovation they voted for. This project surely curated a space where the residents of Carrollton feel included and proud to be featured on the wall for years to come.

Multi-Image Use 150,000+
Savvy Winner
A Day of New Beginnings: National Adoption Day in Adams County
Adams County, CO

The judges said…
I love that the emotions of this event are easily felt through these photos. I can see the joy and love in these moments, but I also love the thought and planning put in to respect the privacy of children who didn't want their faces captured, even though I may not be able to see who they are I can still feel their emotions through the photos with their body language and the way each photo was captured.

Silver Circle Winner
Virginia Beach Police Department Recruitment
City of Virginia Beach, VA

The judges said…
The photos are great, I love the way they are shot and composed! Great photos that really showcase the department. 
The submission clearly identifies the recruitment challenge and presents a thoughtful communications strategy.

Award of Excellence Winner
Humanizing Human Services: Back-to-School Bash & Beyond
Adams County, CO

The judges said…
I love the purpose behind this campaign and the thought and emotion behind each chosen shot and the description. It was very moving and clearly understandable.  These photos capture the heart of the Back-to-School Bash, showing a community coming together to help children start the school year with confidence.

Single-Image Use
Savvy Winner
"Bursting in Air"
City of Westminster, CO

The judges said…
WOW. I want this picture hanging in a museum. I am so impressed, this picture is timeless and I feel it will be used for years to come. Huge congrats to this photographer for capturing such a breathtaking shot.

Silver Circle Winner
State of the City: Living in the Moment
City of Coppell, TX

The judges said…
I simply have no notes! This image is stunning. At first look I was skeptical of the color saturation, but then I saw how it was implemented and WOW. The image is fun and really invokes joy.

Award of Excellence Winner
A Moment of Honor
City of Southlake, TX

The judges said…
A powerful patriotic image captured at exactly the right moment. Strong symbolism and timing create lasting impact. Way to go on capturing such an amazing shot. This photograph shows that creative photography can be unplanned and captured in a split second. It takes patience and awareness of your surroundings to be able to capture a rare event.

Communications and/or Marketing Plans 0-60,000
Savvy Winner
Let's Talk Trash Campaign
City of Schertz, TX

The judges said…
This was a well-put-together and thought-out marketing plan. It was a lot of information to relay to the residents, and it had to be made easy to digest, and the team did just that. I liked how the graphics and design stayed consistent and easy to read, and the calendar for a follow-up visual was a great touch. Nice job.

Silver Circle Winner
Westfield's Special Census
City of Westfield, IN

The judges said…
This was a very well-done plan. The goals were met and exceeded expectations, while also under a time crunch. Materials were clear and concise, and a large number of residents were reached and responded well. 

Award of Excellence Winner
Answer The Call
City of Burleson, TX

The judges said…
This campaign slogan was really nice and effective. I like the direct call to action and making it a question to create interest and make the viewer think for themselves whether they will answer the call. The reels were well done to add a fun and engaging element to the campaign.

Communications and/or Marketing Plans 60,000 - 150,000
Savvy Winner
Succulents for Soups: A water-wise food drive
City of Roseville, CA

The judges said…
One of the most creative initiatives I have ever seen. Not only creative, but very impressive at the forethought to conduct it during a non-drought time in order to drive home its importance. Well done!


Silver Circle Award
Skokie's 'Summer of 25' Speed Limit Campaign
Village of Skokie, IL

The judges said…
All around great use of resources and ingenuity. From Cruz the mascot to the "Summer of 25" campaign, this initiative should be in ever communication directors playbook!

Award of Excellence Winner
City of Temple Community Engagement Plan
City of Temple, TX

The judges said…
Outstanding job on the presentation of this plan. The layouts are clean and each page's purpose is clear.  When it comes to comprehensive plans, this one is high-level.

Communications and/or Marketing Plans 150,000+
Savvy Winner
Piecing it Together Budget Campaign
City of Arlington, TX

The judges said…
This campaign features a well-planned and strategic approach to communications that effectively simplifies a complex budget topic into clear and engaging public education. It utilizes consistent branding, multilingual outreach, and integrated communications. The thoughtful planning, cohesive execution, and dedication to transparency make this an excellent example of effective communications in the public sector.

Silver Circle Winner
Pupgrades
City of Tallahassee, FL

The judges said…
"Pupgrades" is a well-planned communications campaign that turned a potentially negative construction project into a positive community story, using various channels while keeping the brand and messaging clear. It demonstrates effective communication success and organizational impact, with room for improvement in audience targeting and clarity on outcomes.

Award of Excellence Winner
Fort Collins Launches Ranked Voting
City of Fort Collins, CO

The judges said…
An exceptionally well-planned and executed public education campaign that made a complex election process clear, accessible, and engaging for the community. The comprehensive strategy, inclusive outreach, and high-quality educational materials provide an outstanding model for voter education and civic engagement.

Crisis Communications Plans
Savvy Winner
Significant Incident Communications Plan
City of Bellevue, WA

The judges said…
Bellevue Utilities presents a visually polished crisis communications plan. The plan defines a significant incident using clear thresholds, including impacts to 30 or more service addresses, major arterial traffic impacts, public health and safety risks, and regulatory or legal issues.

Silver Circle Winner
Crisis Communications Plan
City of Mountain View, CA

The judges said…
Mountain View provides a solid foundational plan. It clearly outlines the purpose, objectives, crisis definitions, activation triggers, communications team, stakeholders, channels, messaging strategy, procedures and pre-crisis preparation. The goals are appropriate but not very measurable. There is little evidence of outcomes, evaluation, audience segmentation, accessibility planning, language access or creative strategy.

Award of Excellence Winner
Calm in the Cold: Winter Storm Fern Response
City of Lakeway, TX

The judges said…
Lakeway’s entry is clear and straightforward.  The weakness is that this is more of a brief policy than a true crisis communications plan. . It has the start of a useful emergency communications policy, but it does not yet show the depth, strategy or execution expected for a strong crisis communications plan.

Annual Report 0 - 60,000
Savvy Winner
2024 Bedford Annual Report
City of Bedford, TX

The judges said…
Outstanding work on this entry! The newspaper-inspired theme was a creative choice that immediately drew me in and carried through the entire piece. The layouts were well designed, and the combination of strong photography, statistics, and callout graphics kept each page interesting without feeling cluttered. I also appreciated that it stayed concise while still telling a complete story, which made it an enjoyable read from start to finish. This is a polished publication that was both engaging and memorable.

Silver Circle Winner
2025 Dublin Irish Festival Annual Report
City of Dublin, OH

The judges said…
Nice work on this entry! I really liked the decision to present it through StoryDoc, the videos, pop-up graphics, and interactive elements kept the experience engaging and added variety throughout. The format was a great fit for showcasing the event and helped capture its energy in a way that a traditional presentation may not have. Overall, the piece made the event feel exciting and inviting while highlighting what made it a success.

Award of Excellence Winner
Suwanee's 2024 Annual Report
City of Suwanee, GA

The judges said…
This was a standout entry that brought a fresh perspective to the traditional annual report. The stylized artwork and creative layouts made the publication engaging to read while guiding the reader naturally from one section to the next. One of the strongest indicators of its success is that many of the designs were repurposed into additional campaigns, extending the impact of the work well beyond the report itself. It's clear a lot of thought went into creating something that was both visually compelling and highly effective.



Annual Report 60,000 - 500,000
Savvy Winner
Coral Springs 360
City of Coral Springs, FL

The judges said…
I like the name and cover of the magazine. The publication was visually appealing and engaging  to read. Great photography to help tell the stories of this community. The budget for printing was exceptional at .72 cents per household.  Great job of keeping the magazine "light", moving away from lengthy formats, technical language, and leaning in to transparent, and resident-focused storytelling experience.  

Silver Circle Winner
City of Pflugerville 2025 Year in Review
City of Pflugerville, TX

The judges said…
This was a good year in review! The text was a little tight in places, but the use of photography was great! There was a great use of storytelling, and I liked all the pf uses.

Award of Excellence Winner
Sarasota County 2025 Highlights
Sarasota County, FL

The judges said…
Outstanding job for the low cost budget used for outside resources.  The annual report itself was easy to read and engaging.  Great pictures showing how the departments engage the community.  The annual report was loaded with stats that were easy to understand.  The team did a job in providing transparency of the things that are happening and future happenings.

Annual Report 500,000+
Savvy Winner
From Paper to Purpose - SacSewer's Digital State of the District Report
Sacramento Area Sewer District, CA

The judges said…
The SacSewer digital annual report is a perfect example of how innovative design and interactive storytelling can completely transform the annual report experience. Rather than presenting information in a traditional, static format, the report leverages video, animation, and interactive features to create a highly engaging and immersive journey for the reader. It takes a topic that many might assume is technical or difficult to make interesting and turns it into a compelling story about public service, infrastructure, and community impact.

Silver Circle Winner
2025 Annual Report
Palm Beach County Parks and Recreation, FL

The judges said…
This is an outstanding submission. The page layouts are exceptionally clean, supported by a highly cohesive color palette. The strategic use of iconography effectively highlights the headings and elevates the overall design. Additionally, the content is well-structured and accessible, ensuring clear comprehension even for readers unfamiliar with PBC Parks & Recreation. I also appreciate the deliberate emphasis on major accomplishments, particularly headings such as the 'Multiple 2025 National Association of County Information Officers Awards of Excellence, including the prestigious Best of Show.'

Award of Excellence Winner
Chicago Metropolitan Agency for Planning 2025 Annual Report
Chicago Metropolitan Agency for Planning, IL

The judges said…
This entry is great! The document has great structure and organization. The use of imagery supports the narrative of the document and continues telling the story. The pages feel balanced between text and imagery. The color usage isn't overdone, but used in a professional way. Great job!

Catalogs/Guides 0 - 100,000
Savvy Winner
City of Perry, Georgia Employee Onboarding Guide
City of Perry, GA

The judges said…
The City of Perry demonstrated outstanding creative resourcefulness and excellent fiscal discipline with the development of their Employee Onboarding Guide. By leveraging 100% in-house design talent to consolidate disjointed departmental processes into a unified, visually engaging cultural blueprint, their Communications Office delivered a premium internal asset for a lean total footprint of just $700. Perry's workflow provides an exceptional model for how municipal teams can maximize existing software assets to build deep internal alignment and equip frontline staff to confidently serve as community brand ambassadors from day one.

Silver Circle Award
RAVE Review Magazine
City of Avondale, AZ

The judges said…
The City of Avondale has delivered an absolute masterclass in data-driven municipal communications with RAVE Review Magazine. By leveraging 100% in-house talent to manage, design, and photograph a comprehensive 48-page publication for 15 city departments, they have set a gold standard for internal collaboration. Most importantly, their ironclad documentation of success—proving 830 direct program referrals and an 80% spike in community applications—provides undeniable proof that strategic print media, when executed with elite visual hierarchy and authentic local imagery, remains a powerful engine for real resident engagement.

Award of Excellence Winner
Timnath Parks & Recreation Activity Guide
Town of Timnath, CO

The judges said…
The Town of Timnath has delivered a spectacular masterclass in community onboarding and explosive growth with their first-ever Parks & Recreation Activity Guide. Operating without a dedicated marketing department, the recreation team demonstrated elite project ownership, leveraging freelance design support to build a gorgeous, professional brand asset from the ground up. Most importantly, their documentation of success sets an absolute gold standard for this category—proving an immediate registration surge and a staggering 262% year-over-year spike in program participation. Timnath has masterfully demonstrated how strategic print communications can instantly dismantle local competition, eliminate municipal anonymity, and convert passive residents into highly engaged community participants.

Catalogs/Guides 100,000+
Savvy Winner
Little Steps, Big Beginnings: A Parent’s Guide to Head Start
Adams County, CO

The judges said…
I love the handbook's design. It's clean, easy to read, visually appealing, and stays consistent with the organization's branding. I also appreciate that it was translated into multiple languages, making it more accessible to a broader audience.

Silver Circle Winner
Punta Gorda/Englewood Beach 2026 Visitor Guide
Charlotte County, FL

The judges said…
Really enjoyed how it was divided up into "sides," allowing them to have their own identity under the same brand. It also showed the diversity of activities available. Love the layout. So easy and fun to read!

Award of Excellence Winner
Summer Day Camp Guide
City of Bellevue, WA

The judges said…
It was great to see the scholarship and needs assistance increase after the information became more accessible. Really loved the layout of this and how detailed the guide was. Also love the translation component.

External Publications 0 -100,000
Savvy Winner
Hello Superior Magazine
Town of Superior, CO

The judges said…
Wow! This is such a fantastic way to draw a community together after tragedy strikes. The quality of the photos, writing, layout, etc., was truly outstanding and made me want to visit. I hadn't heard of Superior until now, but I can tell you're a small but mighty community. Well done!

Silver Circle Winner
The Current
City of Oak Creek, WI

The judges said…
This publication is well laid out and has a great balance of imagery and written articles. I enjoyed reading about the residents that make Oak Creek a wonderful place. Lots of great ideas to take back to my community!

Award of Excellence Winner
The Bluffton Report: Clearer Town News
Town of Bluffton, SC

The judges said…
This is an outstanding submission and publication. It was great to see the before and after, and the very specific improvement and growth they worked to achieve. I liked how visually appealing it was, and the thorough explanation of how it truly combines goals for engagement and understanding with their longtime residents and new neighbors.

External Publications 100,000+
Savvy Winner
I Heart CS
City of College Station, TX

The judges said…
WOW! This is so impressive and I love the use of Issu so you can embed videos and other elements. This is really well done. By far the front runner. Beautiful graphics/photos and a great showing of results with metrics and analytics.

Silver Circle Winner
Explore Lee's Summit Visitor's Guide
City of Lee’s Summit, MO

The judges said…
If I was visiting your community, a publication such as this would be not only so helpful but so visually engaging. What a great first impression of your community. Love the layout and the use of colors including purples and oranges.

Award of Excellence Winner
The Neighbor - Douglas County's Magazine
Douglas County, CO

The judges said…
Impressive that you are able to produce such a robust publication at such a nominal cost per resident - kudos! Great photography and layout. Amazing that this is done in-house.

Other
Savvy Winner
City of Westminster Parks, Recreation & Libraries Sponsorship Opportunities Brochure
City of Westminster, CO

The judges said…
The City of Westminster's 2026 Sponsorship Opportunities guide showcases how invested the city is in building a successful, sustainable community. Other municipalities should consider taking a page from the Westminster playbook as they seek to cultivate additional revenue streams, quality of life, and the partnerships that make a city a desirable place to live.

Silver Circle Winner
Richie the Roach: Things That Don’t Belong in the Toilet
Charlotte County, FL

The judges said…
This is a very creative way to solve the issue at hand. The illustrations are very well done and engaging. The budget involved is especially astounding, especially as this seems to include printing costs. At just over $1 per book, I am amazed at that production cost.

Award of Excellence Winner
Westfield Farmers Market Activity Booklet
City of Westfield, IN

The judges said…
I like how there's a range of activities in your booklet, perfect for kids of different ages. This is really creative and fun! This is a well-conceived and well executed activity booklet. I also commend the City of Westfield for arranging for a sponsor to cover the production costs.

Style or Branding Guide
Savvy Winner
Wake County Brand Guidelines
Wake County, NC

The judges said…
A spectacular branding guide. Very clean and easy to read. This guide is very informative, covering a lot of ground despite being a relatively lightweight document. Well done! Clear, effective, and to the point. I appreciate the metrics to back up your success. Well done.

Silver Circle Winner
Town of Prescott Valley, AZ Brand Guide
Town of Prescott Valley, AZ 

The judges said…
I really enjoyed reading this one. Great use of white space, or in some cases- BLUE space. Really makes it easy to read and understand what is important. I appreciate that you quantified that there was an actual cost, which is staff time. Your goals and metrics were clear and outlined the effectiveness of the brand guide. Well done.

Award of Excellence Winner
Avondale's Brand Standards Guide for Apparel
City of Avondale, AZ

The judges said…
Really impressed that the vendor created a portal for free- very creative to ask. I like how you narrowed down the color options for apparel and where to place the logos. The collaboration with the vendor was also an innovative way to ensure quality control. Well done.

One-Time Event 0 - 100,000
Savvy Winner
The Ugliest Thing We Ever Loved
City of Decatur, GA

The judges said…
This is phenomenal! You made lemonade out of lemons and then perhaps lemon muffins, lemon pound cake, you get the idea. Terrific explanation and literally hitting everything on the head with making this truly a win for the city and the community. This event is going to build on Decatur's history and the 'rare few' who got to buy one. While this is a one-time event, this is truly going to live on (maybe even make a one-year anniversary event next year). It was so much fun, that I googled this. Extremely low budget - high return, turning a negative to a positive, community involvement (and no staff needing to work Saturday), and fun, fun, fun! This is exactly what everyone would want as a result of a super successful communication effort! And I loved Gael's tag lines! Congrats on your success!

Silver Circle Winner
Tapestry of Generations: Roswell’s America250 Celebration
City of Roswell, GA

The judges said…
This is an outstanding submission that demonstrates exceptional planning, storytelling, and collaboration across multiple departments. The "Tapestry of Generations" theme created a unique identity that connected Roswell's history to the national America250 celebration in a meaningful way.

Award of Excellence Winner
City of Opelika: Tunnel to Towers 9/11 Exhibit Campaign
City of Opelika, AL

The judges said…
This is a terrific outreach done on a low budget that benefited not only your community but the T2T foundation. The effort put into this communication plan and collaborating with EARTA and T2T made this a huge success for all. I am really impressed by how well you defined the goals and outcomes and substantiated every detail with good data to back it up. This is a fantastic entry!!




One-Time Event 100,000 - 250,000
Savvy Winner
Davie100: Town of Davie’s Centennial Celebration
Town of Davie, FL

The judges said…
Wow - awesome attendance! Looks like I missed a fun time. Great job engaging all your residents (and getting that economic development aspect through sponsorships with local businesses). Love all the creative touches - hats, pies, laser show.

Silver Circle Winner
Tallahassee’s Longest Table
City of Tallahassee, FL

The judges said…
This is a great event concept and something that feels much-needed in all communities. Bringing people together face to face to share conversation and reconnect with one another is simple, meaningful and impactful. The videos gave great insight into the conversations and fellowship that came from the event. They helped show the human connection behind the numbers and made the value of the gathering easy to understand. I especially loved that participants wanted the event to happen quarterly. That feedback shows the event filled a real need and created something the community wants to continue. Overall, this was a thoughtful, relationship-building event that I would love to see in my own town.

Award of Excellence Winner
Future in Flight: Aerospace & Advanced Manufacturing Expo City of Kent
City of Kent, WA

The judges said…
This was a great response to an ongoing workforce and economic development need. The entry clearly showed how the City is listening to business needs and working with partners to create meaningful connections between students and industry. The student feedback was especially strong, particularly the comment about the importance of seeing the diversity of the aerospace industry. That helped make the impact feel personal and showed how exposure to different career paths can matter for students. The video was also very effective. It captured the value of the event and can continue to be used to drive future sponsorship, business participation and student engagement. Overall, this was a strong example of partnership, storytelling and responsive economic development.

One-Time Event 250,000+
Savvy Winner
Alexander Dennis Manufacturing Facility Opening
Regional Transportation Commission of Southern Nevada, NV


The judges said…
Loved the media backdrop tagline - Made locally, driven nationally. Well-developed planning and marketing materials. Kudos on receiving national recognition for manufacturing and public transit.

Silver Circle Winner
CMAP State of the Region 2025
Chicago Metropolitan Agency for Planning, IL

The judges said…
This event did a great job of encapsulating all the things happening in the county. I liked the postcard and timeline graphics.  The variety of entertainment and event planning provided seemed to create a positive energy, sense of community and opportunity for all invited. It seemed to attract a number of large sponsors and judging from the quotes (I like the actual graphic presentation of the feedback) was a well-attended and received event.

Award of Excellence Winner
SacSewer’s Harvest Water Takes Farm-to-Fork Stage at Terra Madre
Sacramento Area Sewer District, CA

The judges said…
The implementation of the message in a large format made it easier for the public to access the information and at the same time provided the staff an opportunity to engage with them. Thoughtful design and strong audience engagement made this entry stand out!

Recurring Event 0 - 35,000
Savvy Winner
Meet the Engineers Event Series
City of Lake Forest, IL

The judges said…
As someone who has to begin developing a downtown construction communications plan, all I can say is WOW! This was so cool to learn about. I love how your team turned the negatives into positives all while educating and supporting local businesses. 

Silver Circle Winner
Rhythm & Roots: A Summer Rooted in De Soto
City of De Soto, KS

The judges said…
Wow! First, the branding of this, the intentionality, and the foundation is something special. This is one of the last award submissions I am judging, and the first that made me feel like I was a part of your city. Many cities host summer concert series, but De Soto made this a community effort. The partnerships and the logistics make this unique. I love that residents feel heard and valued. I love your branding. I hope this event continues to grow and bless your community for many years to come.

Award of Excellence Winner
Breakfast with Tiffany
Town of Trophy Club, TX

The judges said…
I am very impressed with this program, this is super innovative and creative. I love that you all specifically looked to remove more of the barriers between the community and local government and that your Mayor was so open minded to this. Great metrics showcasing from the start how many events have been hosted. Also, great overall vision behind the budget. Overall I was super impressed with this submission, well done!

Recurring Event 35,000 - 110,000
Savvy Winner
Mansfield Council Chats
City of Mansfield, TX

The judges said…
This was a great submission that really highlighted every element of the planning process and execution. The intentionality behind reaching residents where they are was exceptional and the success of this event was captured beautifully in the submission.

Silver Circle Winner
Pride Starts Here: WeHo Pride
City of West Hollywood, CA

The judges said…
This is such an amazing effort by all involved - it truly takes a lot of planning, strategy, teamwork and focus to really bring together so many people and make continued improvements to such a large-scale event. The measures of success, both quantitative and qualitative, were clearly displayed and it was impressive to see how many mediums were used to promote the event. I appreciate the combination of earned and paid media, as well as use of traditional and digital mediums. This is overall just a really successful effort to not only continue but expand upon the promotion of an annual, large-scale event. Kudos goes to the WeHo team for this incredible undertaking!

Award of Excellence Winner
CAFE: A Celebration of Culture, Arts, Food, and Entertainment
City of Oak Creek, WI

The judges said…
What an incredible event! This submission was incredibly well-written and defined, covering all the aspects of the process, from the opportunity statement to the goals and budget. The successes of this event were clearly captured and it's evident through the photos and accompanying documents that the community really appreciated this gathering. This is a great example of taking a static document like a Strategic Action Plan and using it to develop an engaging, vibrant and community-focused gathering that clearly was heartwarming and memorable for all who attended. Nice job!

Recurring Event 110,000+
Savvy Winner
Denton Halloween
City of Denton, TX

The judges said…

Denton saw a niche market that hadn't been tapped into to shine from neighboring cities. Instead of doing a weekend or week celebration, they turned October into a full month celebration of the holiday and also a way to honor their local artists and businesses. Making it a full month celebration helps increase their tourism rate and also boosts the local sales that helps the city. This is an impressive feature as they opt out from outsource help and keep everything within the city which once again, strengthens their bond with their residents.

Silver Circle Winner
OC Waste & Recycling Compost Giveaway
Orange County, CA

The judges said…

The OCWR does an outstanding job of implementing the reduce, reuse, and recycle strategy in their project. They do so by focusing on turning organic waste into compost and mulch in order to meet their goals of reducing methane emissions. The OCWR also makes sure to avoid multiple reprints by using date changing decals to help take into account how often advertisements need to be changed out. The budget that was used in the program is also noteworthy, considering how large of a population they serve, by keeping all marketing and advertising in house. This program deserves high recognition as it positively serves the community and the environment.

Award of Excellence Winner
Tunnel To Towers 8th Annual Charlotte Climb
Charlotte-Mecklenburg Police Department, NC

The judges said…
Amazing memorial event that not only honors the fallen but assists their respective families. The event managed to save their budget with the event space letting them rent for free and the money raised surpassed the number of attendees.

Education/Training 0 - 75,000
Savvy Winner
"Ride Right, Jimmy!"
City of New Albany, OH

The judges said…
This is how you create an award-winning entry!! Great work across the board. Your goals and outcomes are strong - the strongest point to me is that the New Albany Police Department is now receiving less illegal e-bike operations and reports of reckless riding. Kudos to finding a creative way to discuss an important (and very popular) topic - I even learned something new! 

Silver Circle Winner
Town of Parker Culture Camp Tour Video
Town of Parker, CO

The judges said…
I loved the Finance section of the video with the money - way to make this video engaging and fun. Shelly did a great job taking everyone around all departments of the city. This is a great resource to get to know the staff and departments for the new city you work for! Great work!

Award of Excellence Winner
How to Plant a Bare Root Tree
City of Savage, MN

The judges said…
I loved the idea with the animation to update a video that needed a refresher! The graphics are well done - it's simple, easy to comprehend, and gets the point across in a quick video that's quick enough to keep attention for the entire time. Great work! Even though this video is only intended for a select audience, it still provides valuable information that could be used for a social media post around this time period too!

Education/Training 75,000 - 150,000
Savvy Winner
Short Term Rental Certification Video
City of Sandy City, UT

The judges said…
I love that they require potential applicants to watch the video prior to submitting an application. It is a creative way to "educate and inform" homeowners of the requirements before they start the STR process.

Silver Circle Winner
Lewisville Lift: FY 2026 Proposed Budget video
City of Lewisville, TX

The judges said…
Love this creative entry. Sometimes in comms we tend to get stuck on the "polished" videos. A fun, staff video is a perfect way to break that norm and capture your residents' attention.

Award of Excellence Winner
HAWK Pedestrian Signal PSA
City of Bryan, TX

The judges said…
Sometimes in Comms we focus too much on "perfection". The use of an IPhone, zero budget, and no boosting, provided spectacular results and showcased the power of timely messaging. Kudos to the team!

Education/Training 150,000+
Savvy Winner
Lifecycle of Water
Raleigh Water, NC

The judges said…
Amazing! Effective without a single line of dialogue. Love the composition and editing, as well as the special graphic effects. Absolutely stunning drone shots and incredible graphics! Innovative and Creative!! AWESOME WORK!!

Silver Circle Winner
Piecing it Together Budget Video
City of Arlington, TX

The judges said…
Wonderful and informative video. Visuals, graphics, and script were well thought out and excellent at conveying the message. The consideration of inclusivity with a Spanish version was a great touch.

Award of Excellence Winner
What Goes Up, Will Come Down (Illegal Gunfire Campaign)
City of Fort Worth, TX

The judge said…
This was a thoughtful and well executed way to engage the public in safety and community well-being. Excellent job! Stunning graphics! A very creative, informative, and needful video! The graphics were impressive. GREAT JOB!

Interview/Talk Show/News Programming 0 - 150,000
Savvy Winner
Baytown Breakdown
City of Baytown, TX

The judges said…
Overall, GREAT SERIES!!! Very engaging and great use of visuals, graphics and storytelling. Jason is a great host - bringing a great mix of authority and personality - keeps the viewer engaged!! I learned a lot in a short amount of time, and wasn't bored one bit!! Also, GREAT engagement with your community - you can clearly see in the statistics. Well done!!!

Silver Circle Winner
Budget Hot Takes
City of Round Rock, TX

The judges said…
The production of this series is over-the-top AMAZING!! I've always been impressed with Round Rock, which is a leader in innovation and high quality productions. I'm most impressed by the video production, graphics and overall concept of this video - it's almost like you used the same crew from the Hot Ones show to produce this, but doing that level of work on a government budget is extremely impressive!

Award of Excellence Winner
Now You Know Schertz
City of Schertz, TX

The judges said…
GREAT BRANDING on this project!! Love the graphics and opening sequence of each of these episodes, and do a great job using your city manager as the 'host' - he's well-spoken, and has a fun presence, so it helps bring a unique personality to this video series! The episode breakdowns are great with the mix of interviews, visuals and relevant information. Plus, keeping them to these reels was a smart move. Thanks for thinking outside the box to bring a nice personality to routine government work - I'm sure your residents are appreciative. Overall, well done!!

Interview/Talk Show/News Programming 150,000+
Savvy Winner
Gwinnett County response to SNAP Benefits Disruption
Gwinnett County, GA

The judges said…
This piece was well written, shot and presented. I think giving it a "news" feel probably added credibility as well. The only thing missing was a person benefitting from the food. I know it's difficult to get people to talk sometimes, but that would have really humanized the story.

Silver Circle Winner
Lake to Lake: A News Show about Bellevue
City of Bellevue, WA

The judges said…
This is a highly effective way to showcase what's happening in your community in one, nice little package. Very well produced! These episodes gave me lots of ideas! The editing is great, along with excellent writing and use of video.

Award of Excellence Winner
Commissioner Corner
Monmouth County, NJ

The judges said…
What a fantastic way to introduce residents to their commissioners. You took them away from being politicians and made them people. Bravo! Love this! Having the commissioner tell the story and being the only voice heard meets the goal of making them personable and not allowing for anyone else to change the narrative or tone.

One-Time Special Programming 0 - 50,000
Savvy Winner
Planet Glenview
Village of Glenview, IL

The judges said…
Planet Glenview is superbly done. The Village tackled quite a few road and infrastructure improvements this year, and the video clearly and creatively illustrates the impact of those investments while showcasing the process behind the work, giving viewers a real look at how the "sausage gets made." The accented narration draws the audience into the story and builds a genuine sense of intrigue from the opening moments.

Silver Circle Winner
Fuquay-Varina Fire Department Celebrates 100 Years of Service
Town of Fuquay-Varina, NC

The judges said…
The cinematography is exceptional—beautifully composed shots and a polished, cinematic style elevate the storytelling to a level typically seen in broadcast and film. The pacing remains strong and keeps the viewer engaged from start to finish.

Award of Excellence Winner
2026 River Falls State of the City: Building River Falls (intro video)
City of River Falls, WI

The judges said…
The decision to use Legos and stop motion for this video is a standout creative choice, and it pays off for the viewer. The cinematic music grabs you from the opening moments, then the Legos on camera signal immediately that this story is something different. People are at the heart of the narrative, and that focus comes through clearly throughout.

One-Time Special Programming 50,000 - 100,000
Savvy Winner
2025 State of the City
Town of Flower Mound, TX

The judges said…
This is wildly creative and well done! Your whole team should be proud. Exceptionally creative and impeccable production.
Silver Circle Winner
The Work that Moves Us
City of North Port, FL

The judges said…
Good storytelling and great camerawork capturing a topic that can be quite challenging to engage the community with. Amazing work; technically impressive production with a thoughtful visual narrative.

Award of Excellence Winner
"Building a More Resilient Future" | 2025 State of the Town Address
Town of Mount Pleasant, SC

The judges said…
This video is dang cool! Seriously great job on the CGI. Commendations for jumping into the AI pool with both feet. The creative leveraging of AI to solve some of the more challenging production questions that can arise in a video like this is impressive. Overall, good job and kudos for adopting new tools and technologies. 

One-Time Special Programming 100,000 - 275,000
Savvy Winner
Shopping Small in McKinney is Timeless
City of McKinney, TX

The judges said…
INCREDIBLE concept, it's unique, fun, and nostalgic. And it cleary resonated with followers, and brought new ones. I would give this a 20/10 if I could.

Silver Circle Winner
The Pitch
Douglas County, GA

The judges said…
Very creative and engaging video! All of the parodies were executed very well. Acting, graphics, and video editing were done very intentionally. Loved the execution of this idea! It was very funny and very engaging, loved all the different references!

Award of Excellence Winner
Glendale's Great Comeback!
City of Glendale, AZ

The judges said…
Phenomenal videography! Really showed the comeback in a creative way, going into the aspects of improvement and vision for growth. Great job explaining how the metrics showed the effectiveness of this video!

One-Time Special Programming 275,000+
Savvy Winner
One Year Later: Remember the Fallen
Charlotte-Mecklenburg Police Department, NC

The judges said…
This moving documentary honors the fallen with extraordinary care, compassion, and authenticity. Through powerful first-hand storytelling and thoughtful production, it preserves an important moment in Charlotte's history while celebrating the resilience, unity, and enduring strength of the law enforcement community and those they serve.

Silver Circle Winner
2025 State of Douglas County
Douglas County, CO

The judges said…
This dynamic multimedia presentation transforms a traditional State of the County address into an engaging story of partnership, progress, and community impact. Through compelling visuals, clear messaging, and measurable results, the project demonstrates how innovative storytelling can strengthen public understanding and showcase the power of collaboration.

Award of Excellence Winner
National Medal of Honor Museum Dedication Video
City of Arlington, TX

The judges said…
This moving tribute beautifully honors the legacy of the Medal of Honor while celebrating Arlington's pride as the museum's home. Through heartfelt storytelling, exceptional production, and authentic community spirit, the video delivers a powerful message of courage, service, and patriotism that resonates long after the final frame.

Promotional Video 0 - 40,000
Savvy Winner
Savage Fire Pancake Breakfast Promo - Slingshot
City of Savage, MN

The judges said…
This entry was an absolute blast to watch! The concept was unexpected, memorable, and exactly the kind of content that makes someone stop scrolling to see what happens next. Launching pancake ingredients with a slingshot could have easily been a one-note gimmick, but the strong filming, slow-motion footage, and perfectly matched music elevated the idea into a polished and highly entertaining piece of content.

Silver Circle Winner
Active Transportation and ADA Transition Plan Town Hall
City of Taylor, TX

The judges said…
Somehow, this team managed to make an Active Transportation and ADA Transition Plan entertaining, and that alone deserves recognition! Rather than asking residents to engage with a technical planning topic on its own, they created a video that immediately captured attention through humor, creativity, and a fully committed vintage newsreel concept.

Award of Excellence Winner
Commitment in Action
City of Oak Creek, WI

The judges said…
This was an exceptionally strong recruitment piece that balanced strategy, storytelling, and measurable results. From the beginning, the project clearly identified a workforce challenge and developed a thoughtful approach to address it through authentic, people-centered communication.

Promotional Video 40,000 - 110,000
Savvy Winner
Inner Child’s Dream Job (Public Works Recruiting Video)
Town of Flower Mound, TX

The judges said…
What a creative and fun way to sell some hard-to-fill positions by tugging at our heart strings. I liked the way the adorable shots do the selling; no words/narration were needed. The cinematography stood out above all other entries I viewed.

Silver Circle Winner
Fall Into Flower Mound
City of Flower Mound, TX

The judges said…
Great shooting in this video. Creating a dramatic sequence like this takes a lot of hard work and cooperation. Interesting way to promote something without footage. I love the concept! A lot of people talk about doing a Hallmark type video but never follow through for various reasons. You took the template and ran with it. The story was great, you got the message out and made people want to come. Clearly it worked based on the views and attendance at the event. Excellent work!

Award of Excellence Winner
The Wilds of Fuquay-Varina
Town of Fuquay-Varina, NC

The judges said…
2025) > Kim Doane
Nice video! The editing, transitions, music, and narration were all excellent. Each element worked together seamlessly to create a polished, engaging, and professional presentation.

Promotional Video 110,000 - 275,000
Denton Halloween Returns
City of Denton, TX

The judges said…
This shows how rad government programming can be. Absolutely stunning work, from the color grade to the kids acting, an absolute banger, top to bottom. 
This looks like a Hollywood production! Love the Stranger Things vibe! Excellent piece!

Silver Circle Winner
League City Black FURday Promo
City of League City, TX


The judges said…
This was epic and hilarious at the same time. Great use of creativity with your graphics and the actor is definitely headed to Hollywood after this. Great job! 
Super cute! Loved the concept and it was filmed well. The special effects were a lot of fun too.

Award of Excellence Winner
The City of Lights Film Festival
City of Aurora, IL

The judges said…
These were genuinely fun! The cinematography was excellent with good light and sound design. The stories pulled you in giving you all kind of feels and then hit you with the twist at the end. Bravo!

Promotional Video 275,000+ 
Savvy Winner
Trash Talkers
Ramsey County, MN

The judges said…
Useful, memorable, fun! I never thought a video about trash and decluttering would leave me grinning at my screen. LOVED this! A good use of resources for an evergreen topic.

Silver Circle Winner
Cobb County PARKS Activity Guide Video
Cobb County, GA

The judges said…
Imagine wanting to learn a new skill but feeling nervous about signing up… then seeing this charming, approachable, goofy promo. Sign me up! The authenticity shines through, and clearly connects with the community, as shown in the wonderful engagement online.

Award of Excellence Winner
We Measure What Matters: AWM Fuel Pump Inspection
San Bernardino County, CA



The judges said…
I enjoyed this! A niche topic for sure but one worth educating the community on because it's not something anyone is aware of and impacts the masses! Did a good job making this video topic engaging.

Public Service Announcement 0 - 120,000
Savvy Winner
"Things That Go BOOM!" Fireworks Policy Video
City of Westminster, CO

The judges said…
This submission had a great purpose, terrific editing and graphics, and resulted in successfully reducing the number of firework-related incidents. An excellent job all around.

Silver Circle Winner
Give a Drip
Town of Flower Mound, TX

The judges said…
This was a fun idea... and looked like it was fun to make! You walked a line nicely of talking (singing) about water conservation, but still showing fun water usage. I think this was a smart and realistic approach to what water customers are actually doing.

Award of Excellence Winner
Let's Take a Maryland Heights Minute…
City of Maryland Heights, MO

The judges said…
First, I have to say I love the shoutout to Joe Dirt in the fireworks video! 
These are really nice and really well branded. I think you cover a good amount of information in a short time and it's very approachable. For what it's worth, I think my my colleagues and I plan to steal this!

Public Service Announcement 120,000+
Savvy Winner
Scoop the Poop this Halloween!
City of Austin, TX

The judges said…
Bravo! A masterpiece from beginning to end. This video was brilliant in its simplicity and effectiveness. I watched it several times and howled at all of the hidden details. Great job creating a memorable message that makes a lasting impression!

Silver Circle Winner
Gwinnett Fire & Emergency Services Emergency Vehicle Response
Gwinnett County, GA

The judges said…
Engaging speaker. Outstanding visuals and sound. Important topic. This video has the recipe for PSA success! 
Extremely professional, well shot and edited. The use of graphics were clean and instructions were clear. This video inspired me to step up my videography and editing game. Well done!

Award of Excellence Winner
What Goes Up, Will Come Down
City of Fort Worth, TX

The judges said…
The visuals in this PSA are amazing! The use of graphics to exhibit the range and danger of shooting a firearm into the air was so well done. It captivates the viewer and gives evidence to support the speaker.

Regularly Scheduled Programming 0 - 100,000
Savvy Winner
How Your City Works Video Series
City of Port Townsend, WA

The judges said…
This video was really well done and the use of this as an evergreen series for educational purposes was a really great use of the money spent. Well done, way to accomplish your goal! I love that this was introduced into the schools. That is the type of thing that truly makes an impact in educating your community.

 Silver Circle Winner
“How do you…?” Educational Video Series
City of Bryan, TX

The judges said…
What an excellent way to provide PSAs!  This was fun, light, short, and informative. You checked all the boxes for an excellent educational experience. This is bouncy, vibrant and digestible - all key to capturing residents' attention! Great job with this campaign!

Award of Excellence Winner
Tappy Tuesday - Lawrenceville Police Department Safe Driving
City of Lawrenceville, GA

The judges said…
Tappy is the best I've seen so far in this category. So simple, and yet so innovative! People can't help but watch and judging from the comments, it definitely sparked a conversation about safe/unsafe driving in Lawrenceville. Great work!

Regularly Scheduled Programming 100,000+
Savvy Winner
Taylor's Traffic Talk
Round Rock PD, TX

The judges said…
Such a great series. It had just the right amount of "fun" while still being extremely informative. You packed a lot of information into bite-size pieces, and you were rewarded with great metrics. And great sound quality for being outside. Well done all-around!

Silver Circle Winner
Georgetown Holiday GEM 2025: Shark Tank
City of Georgetown, TX

The judges said…
This was so fun to watch. You captured internal communications beautifully. I appreciated that you knew your limits and that an outside videographer was needed for the project. Outsourcing pieces can really elevate a project to the next level.

Award of Excellence Winner
"Meet Your Councillor" Series
City of Westminster, CO

The judges said…
I enjoyed watching the "Meet the Councillor" series because the videos captured the essence of each city leader and their priorities.  Congratulations on delivering a successful outreach initiative for your community. 

Campaign Outreach to a Diverse Audience or Multicultural Campaign 0 - 250,000
Savvy Winner
Roswell Roots: 25 Years of Black History, Culture, and Community Impact
City of Roswell, GA

The judges said…
A well rounded, multi-faceted campaign that demonstrated thoughtful planning to ensure success. Love the design assets -- vibrant colors and professional graphics. Well done!

Silver Circle Winner
Beyond Translation…It’s About Building Comunidad
City of Santa Clarita, CA

The judges said…
Beyond a one time campaign, Santa Clarita continues to set the bar high in bilingual communications. It's not magic, its a commitment and an investment into the community by dedicating professional, bilingual staff to lead the charge. Well done and a way to lead the way for more communities to do the same.

Award of Excellence Winner
Pride Starts Here: WeHo Pride
City of West Hollywood, CA

The judges said…
WeHo Pride was really heavily promoted, which resulted in increased traction on social media platforms and the overall reach of this event toward community members. The event looks like a blast, bolstered by great photos and marketing.

Campaign Outreach to a Diverse Audience or Multicultural Campaign 250,000+
Savvy Winner
Uniedo Las Piezas Budget Campaign
City of Arlington, TX

The judges said…
Well crafted plan and perfectly executed campaign that accomplished its goal. The Spanish speaking community was engaged as demonstrated by measurable results. Thank you for putting all of the pieces together and demonstrating inclusivity at its finest. Arlington always sets the bar high!
Silver Circle Winner
SacSewer's Sewer Lifeline Rate Assistance
Sacramento Area Sewer District, CA

The judges said…
What a thoughtful approach to collaborate with other utilities to cross reference an audience segment that is not being reached! Well researched and well planned campaign with demonstrated results.

Award of Excellence Winner
Colon Cancer Awareness
Bexar County, TX

The judges said…
A well executed multi-faceted campaign on an important topic. Early screening is so important with Colon cancer. Great job with the placement of messaging in a variety of areas to expand your reach.

Go Green Communication Program Efforts
Savvy Winner
Sheep at Work: East County Service Center
Contra Costa County, CA

The judges said…
Outstanding display of relevant metrics, the formatting made review of this project easy to comprehend. Fantastic job - I love the ingenuity! I love everything about this! It's fun, unique, and holds you to the principles you set.

Silver Circle Winner
Pumpkin Palooza 2025: OC Waste & Recycling and Discovery Cube OC reimagine sustainability education for all ages
Orange County, CA

The judges said…
Great job! It would have been helpful to see comparative data for this project and something similar from your agency to gain a better understanding of the project's performance.

Award of Excellence Winner
Less Littered Longview
City of Longview, TX

The judges said…
Such a creative concept! It was very helpful that you provided analytics for previous years to compare the project's success. That was A LOT of content to produce! OMG! I love the strategy of the one piece of litter = one like, and that your volunteers didn't stop at that!

Most Creative Activity with Least Dollars Spent 0 - 150,000
Savvy Winner
Brookings E-Waste Recycling Reel Campaign
City of Brookings, SD

The judges said…
Really shows how well they know their audience and very creative and successful way to engage with the community. Great messaging strategy and creative outreach efforts!

Silver Circle Winner
Catch, Share, Adopt
City of Burleson, TX

The judges said…
Such a creative and engaging way to showcase the adoptable dogs, while also showcasing the talent and social media relevancy knowledge that the team has! Such an amazing initiative! Creative and impactful.

Award of Excellence Winner
The Bin is Back
City of Longview, TX

The judges said…
A great way to get the team involved while also creating fun and effective traditional marketing. What great marketing! I love the flyer.

Most Creative Activity with Least Dollars Spent 150,000+
Savvy Winner
Tiny Toys, BIG Fun
Charlotte County, FL

The judges said…
This is an awesome example of thinking creatively to engage the public at events. It taps into the kid in all of us to play in the dirt and the engagement results speak for themselves. Excellent idea and execution!

Silver Circle Winner
Kindness Grams: Building a Great Place to Work Through Peer Recognition
Charlotte County, FL

The judges said…
Capturing and highlighting all of the small ways government employees make a positive impact in their workplaces and communities is a key challenge for every organization. This is a genuine way to recognize employees for their contributions, big and small. I love that county leaders hand-deliver the messages; that really elevates this program to the next level.

Award of Excellence Winner
Pawn Stars: City of Amarillo Budget Edition
City of Amarillo, TX

The judges said…
The video is a very creative and incredibly well-produced approach to communicating what is ultimately a dry topic — the budget. The staff's acting is engaging, and the props aid the storytelling in the script. The video is long, but ultimately, the engagement statistics in comparison to the previous budget video demonstrate that the Pawn Stars concept was successful.

Most Innovative Communications 0  -  150,000
Savvy Winner
Find Your Precinct
City of Troy, MI

The judges said…
Beautiful graphics and imagery. Great use of incorporating a family-friendly movie that has multigenerational appeal to provide critical information about a voting change. Bravo in making this precinct change campaign memorable!

Silver Circle Winner
Summer of 10,000 Flowers: Growing Community Engagement for Windsor's POCD
Town of Windsor, CT

The judges said…
What a creative approach for engaging stakeholders in a planning process! "Summer of 10,000 Flowers" is very unique and seeded lots of interest by the community, especially with a parade float and photo contest. The Windsor communications team did an amazing job in having the whole community "stop and smell the flowers."

Award of Excellence Winner
Better Roads Ahead
City of Cedar Rapids, IA

The judges said…
Through Better Roads Ahead, Cedar Rapids residents and businesses now have a much clearer understanding of the construction projects and what's happening with them. The messaging is clear and the new website and map make it much easier for the public to stay informed.

Most Innovative Communications 150,000+
Savvy Winner
ByeByeByeLawson
City of Grand Prairie, TX

The judges said…
It's really fun to see a team put efforts into internal comms. This audience can often get forgotten! This is a really fun and engaging way to encourage change, and to get an 88% engagement rate of people excited about change is rare.


Silver Circle Winner
Chatty Chatham: Zoning Schmoaning
Chatham County, GA

The judges said…
The biggest win happened well before this campaign even started with the foresight of the hiring manager! It’s very impressive to have the full production pipeline managed by the internal team, which allowed this to be really thoughtfully executed with barely any budget. Well done!

Award of Excellence Winner
The Cobb Library Shop: From Concept to Conversion | Engineering Georgia's 1st Multi-channel Library Shop
Cobb County, GA

The judges said…
This campaign sets a new benchmark for municipal marketing! It proves that creative strategy and operational agility don’t take a major investment. I especially like the tactic of turning patrons into creative stakeholders with the contest. That took the results beyond engagement into advocacy.

Resident Participation 0 - 70,000
Savvy Winner
Downtown Urbandale Block Party
City of Urbandale, IA

The judges said…
What a creative way to get people engaged in a project. You made this a social event to attend instead of just another meeting. Great concept, great job! This event was a great example of how revitalization can bring an area back to life. This pop-up was life brought to life.

Silver Circle Winner
Eden Prairie Liquor NAME THAT GUMMY! Contest
City of Eden Prairie, MN

The judges said…
The campaign did an excellent job of identifying and reaching its target audience while introducing THC edibles in an approachable, informative way. Positioning Eden Prairie Liquor as a trusted THC retailer was a clear and effective strategy, supported by eye-catching graphics and creative branding that made the campaign stand out. The outreach efforts were impressive, generating 801 submissions and demonstrating strong community participation and engagement.

Award of Excellence Winner
Dunwoody 101: All Aboard
City of Dunwoody, GA

The judges said…
As someone who is familiar with Citizens Academy, I really love the revamp you did by bringing it back and turning it into a one-day activity. Even looking at the schedule, it seemed like the day would be jam-packed and that something might get missed. However, based on the survey feedback, participants felt very positively about the experience, with ratings that were consistently excellent. Great job on creating a program that was both engaging and well received! The photos of participants, especially on the trolley, are a nice way to market the event also.

Resident Participation 70,000+
Savvy Winner
Community Leadership Meeting
City of Plano, TX

The judges said…
This is a fantastic effort to evaluate historic and entrenched structures and retool them to be more inclusive and responsive to modern communities. Every city should follow this example to evaluate how it engages people at the neighborhood level.

Silver Circle Winner
Davie T-shirts
Town of Davie, FL

The judges said…
I want one of those shirts! Just goes to show, people will do anything for a free shirt--even take a survey! Great way to capitalize on an opportunity and inspire people to love where they live. A tip of the hat!

Award of Excellence Winner
Naturally PSL: Green Spaces and Places
City of Port St. Lucie, FL

The judges said…
This is a thoughtful and well-executed project with strong resident involvement throughout the process. It's great to see clear examples of community input leading to real outcomes, including funding, land preservation and increased access to green space.
