City of Hampton

Building a Better Brand

SHAMPTONY



About Hampton

* Population: 137,436

* Hampton is in the heart of
the Hampton Roads region
and the center of the East
Coast.

e Established in 1610,
Hampton is one of
America's oldest cities.

* Known for our history,
innovation, and diversity.




The old brand/logo

* The “Hampton H”
* Created in the 1970’s

. Intended to celebrate “Hampton’s
Firsts”

 Not created in-house

* The "Hampton Wave”

* Modernized in 2012 during
website update

* Intended to highlight our access to
water

* Created in-house as a temporary
measure
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What problems
did we need to
solve?

* Brand awareness
e Communicate assets

* Community &
internal buy-in

SHAMPTON™
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II Why did we need

to change? CHANGE

IS

GOOD

SHAMPTON




SOLUTION

We created a set of

icons.
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CITY ICONS
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BRAND
COLORS

The color scheme

for Hampton were
designed to reference
our rich past while
envoking a sense of
vibrance and energy
through hues taken
from the shells of blue
crabs and beachy
tones.

PRIMARY COLORS

DARK BLUE BRIGHT BLUE

H#OLLF7E

SECONDARY COLORS

RED

HEF452A

TERTIARY COLORS

TEAL ORANGE

H#OE98AE #F95733
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WHY SO MANY?

Working within the City has provided a lot of
insight into what various departments need. A
large color palette has been essential to creating
messaging that appeals to the greatly varied
audiences and services different departments
provide.



Departmental logos
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 Unification

GO&'S/ * Options for departments \
outcomes * Visual appeal
* Placemaking ,
* Approval by city leadership 7



How much did
the process cost?

SHAMPTONY



What did we (‘ \
learn? ) S
e GET. BUY-IN. EARLY.

* Keep stakeholders
involved ALWAYS

* TRUST the process
* Assume NOTHING
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How did we
celebrate our
win??

* Newsflash/Press
Release

e eNewsletter
* Social media
* Council recognition

SHAMPTON"
" FROM THE SEATO THE STARS

\//

SAMA

CQM/”&/Z// AWARD ¢

noring Cr ' e
ark;'\?\g & Co mmun\Cat ‘1; Colzn;l:\unlsra;g)egsgés 4 ; tfzf///zé;%{/,
i D717 g
y // 7 // cloni’y ' 2 (%

(Z
(/””I”” City of Hampton |
G y mr o e
ot j/ ﬂ/l/ [// Brandlng B { of Hampton < COV|D_-,9 =

City of Hampton, VA

September 9, 20

2021



ONE LAST THING.....

’ SHAMPTONY
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